
Sustainability and golf        

Supporting communities       Enhancing nature                   Conserving resources

Strengthening the long term success and viability of the sport



What are we not going to talk about today?

• Saving the planet
• Benchmarking
• How to do your job



What are we going to talk about?

Truths, trends, tools

To help you be more • Connected
• Respected
• Valued
• Supported



Truths

• Golf is good for nature
• Golf is good for people
• Golf wants more people and more nature 

on our landscapes
• Golf uses natural resources carefully



Truths

Golf has an image problem







Truths

Need to make it easier to understand 
More practical to deliver

More rewarding
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Six Growing Trends in Corporate Sustainability

“A sustainable business is more robust and more 
efficient; it appeals to customers changing 
values, strengthens relationships with suppliers 
and positions the brand as a good corporate 
citizen.  It can reduce the variable costs of 
running a business while driving profitability.”

Ernst and Young



Trends

• Inclusive not exclusive
• Hub not club
• More flexibility for more people
• More efficient operations 
• Openness to change











Truths

Sustainability is neither hard nor expensive.

You don’t have to be perfect.  It’s a journey.

You’re well on your way already.







“25% of world travel market owned by eco-tourism, and growing year on year”

World Council for Sustainable Tourism













• International non-profit organization
• Specialist support group, dedicated to helping advance 

sustainability in and through golf
– Strategy, Communications, Solutions, Credibility

• Collaborative initiative led by golf, government, NGO and 
business organisations



















Credibility









"Golf has an opportunity to show leadership in sustainability. 

Credible standards and certification demonstrate that the industry 
understands sustainability, where it wants to go, and recognises the 
clubs and courses on this journey.  

WWF sees it as evidence that golf is taking sustainability seriously. We 
expect the golf community to embrace GEO Certified™ and set 
ambitious goals for the number of courses certified in each region and 
globally. 

Success in this can change perceptions about golf in a positive way with 
governments, NGOs and the public."

Richard Holland, WWF Chief Conservation Officer 








